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Caution in handling this document

Future forecasts, including this document, were judged according to the current information. Actual financial
results might be considerably different from the forecast mentioned here depending on the Japanese or
international economic situation, business trends related to our company, and any risk or indefinite factors
involved in fluctuation of exchange rates.




1-1 Main Business at Our Company
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<Our main business>

*We operate in main business segments: stamping and molding product
business, valve product and TPMS business

-In the tire valve market, our corporation’s founding enterprise, we
have been a specialized manufacturer with the world’s top market share

for a long time.
Furthermore, we have acquired SCHRADER'’s valve business in 2018

We are the world’s top market share in this field



1-2 Group Company Profiles

We Do Business at 8 Domestic Plants and JCR
18 Consolidated Subsidiaries in 8 Countries A-(stable)
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(Equity Method AffiliatedCompan,H PEC Holdings Co., Ltd.

<Our history>
-In 1930 Started business in valve core nationalization
-In 1962 Listed in the Second Section of the Tokyo Stock Exchange.
-In 1970 Listed in the First Section of the Tokyo Stock Exchange.
-Rating of Japan Credit Rating Agency(JDR) is “ A-" (stable)
Division Structure
"Stamping and Molding”, "Valves”, “Other”
Stamping and Molding
Accounts for about 70% of total sales.

Primarily working with Toyota group, but also Mitsubishi, Honda, and
Suzuki.

Based in Taiwan, the US, China, and Thailand.
Valves Business
-Accounts for about 30% of total sales
Based in Taiwan, the US, China, South Korea, Thailand, and Belgium.
France and UK are added to our bases after acquisition of SCHRADER.
-We are the world’s top market share of Tire Valves.




1-3 Corporate Governance

— <Corporate Governance System Chart>
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<Corporate Governance>

We will conduct company management based on the stockholders’
perspective and try to construct and maintain a clear corporate
governance system.

For the “Corporate governance code”, our basic policy is to follow all
items.

-For our corporate governance system, we selected “a female outside
director” on the general meeting of shareholders on June 15%,2019. We
will ensure transparency and fairness in the decision making process by
adding more diversity for Board of Directors’ decision making.

-We also strengthened the function of “Outside Officers' Meeting” and
changed the system to discuss the selection of directors and their
remunerations.

-We will expand, strengthen and improve essential internal
control/internal audit continuously in order to improve “corporate
governance” more.
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2. Financial Results for FY2019 2Q

Caution in handling this document

Future forecasts, including this document, were judged according to the current information. Actual financial
results might be considerably different from the forecast mentioned here depending on the Japanese or
international economic situation, business trends related to our company, and any risk or indefinite factors
involved in fluctuation of exchange rates.




2-1 Consolidated Results(2Q)
Record High: Sales ,Operating Income

(million yen %)

2
Last Q - Year-on-year rate
Last forecast rate
2Q ks Results
*1 Last Forecast Gainaloss | %change | Gain&Loss | %change
3 consecutive terms
Sales 64,285 78,000 82,765| 4,765 +6.1| 18,479 +28.7| incressein sales
Record High il
2 consecutive terms
Operating Income 3,933 4,900 4,683| A217 4.4 749 +19.1| increasein profit
6.1% 6.3% 5.7% Record High
X Profit decreased
Ordinary Income 5,064 5,400 4,935] 2465 286 A128 A2.5|for the first time
7.9% 6.9% 6.0% in 3 terms
) Profit decreased
2Q Net Income 3,824 3,800 3,473 £A327 Ag8.6| A350 A9.2|for the first time
5.9% 4.9% 4.2% in 3 terms

*1 Thisis the amount after the revision due to finalization of provisional accounting for the September term in 201

one hundred million yen one hundred millionyen

200 Sales 50 Operating Income
o
500 30
300 642 827 20 }9{ 6.
200 10
100
0 . g 0 . d
18/2Q 19/2Q 18/2Q 19/2Q

<Consolidated Financial Results2Q >
-Sales and operating profit are record highs.

+Our main customers' automobile production increased year-on-year in Japan
and China, and remained at the same level as the previous year in the US and
Europe.

-Sales:

- Sales was ¥82.7 billion yen(+28.7% YoY) In addition to the acquisition of
new products, due to the consolidation of SCHRADER acquired in August 2018.

- Profit:

-Operating income reached a record high of 4.6 billion yen (+ 19.1% YoY) due to
the increase in sales volume.

+Ordinary income was 4.9 billion yen (A 2.5% YoY) mainly due to the impact of
exchange rates.

- We have factored in profits and losses from the acquisition of SCHRADER for
the full year from this fiscal year. The “goodwill” fee was provisionally accounted
for, but has been finalized at the end of March 2019.

* In contrast to the figures announced on April 25, sales increased due to
changes in the product mix, but profits increased due to an increase in labor
costs and expenses associated with new launches, and a negative result due to
fluctuations in material prices. Profits declined.
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2-2 2Q Causes of Fluctuation in Sales & Income

Increased Sales & Profit

«FY2019 2Q vs FY2018 2Q» «FY2019 2Q vs FY2018 2Q»
Sales +¥18.4billion Operating Income+ ¥ 0.7billion
[Sales) 0m"enver [Operating Income] (L
+205 827 S
+47 | | I |
4 & o | A15
3 2 53 |5'|
1 d 3 =8 A12
642 15 : I
-— 2 B4 iz & Bl s
8 - B 3 3F - % 22 e
8 3 ° 39 3 tg & &t %
3 [ L -
(] ?1 8 ® © )
8 ° LI
2018/Sept. 2019/Sept. 2018/Sept. 2019/Sept.

<Causes of Fluctuation in Sales & Income for 2019 2Q>
Sales:
Positive Factors

-Increase in sales volume and new products including SCHRADER valve
business ¥ 20.5 billion

Operating Income :

Negative Factors

-Increase in depreciation cost A¥1.5 billion

-Increase in labor costs A¥1.5 billion

-Increase in expense A¥1.2 billion

-Decrease in selling price A¥0.5 billion, Material price etc. A¥0.2
billion

Positive Factors

-Increase in sales volume ¥4.7 billion, Cost improvement ¥0.9 billion

Exchange rate (vs. US dollar)
First half of the previous year: 109.70 yen
This first half: 109.30 yen



2-3 2Q Consolidated Business Segments
Stamping /Molding and Valve Business :
Both segments are increased sales &Profit
«Sales» «Operating Income»
(100 million yen) (100 million yen)
900 r 827 50 r 46
800 | Valve o 39
700 + 642 260 T
600
s00 | 189 30 + 32
Stamping 26
400 r &Molding
i 20
200 | | 452 10 |
100 r 13 14
0 1 O 1 J
18/2Q 19/2Q 18/2Q 19/2Q

<2Q Business Segment >
[Stamping & Molding Business]
Sales:¥56.6 billion (+25.1% YoY)

-Even though sales decreased in China, new products in Japan and the
United States contributed to a rise.

Operating Income:¥1.4 billion (+ 9% YoY)

-Profit decreased due to decrease in sales volume in Asia, an increased
depreciation due to strategic investments in the United States, and
increased costs due to new launches.

- By increasing sales volume in Japan and cost improvements operating
income was ¥1.4 billion (+ 9% YoY) overall.

[Valve Business]
Sales:

-Sales rose to ¥ 26 billion(+37.7% YoY) due to an increase in sales
volume of TPMS and SCHRADER's business.

Operating Income:

-Operating income rose to ¥3.2 billion(24.9% YoY) due to the
consolidation of SCHRADER and a decrease in acquisition costs incurred
previous term.
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2-4 2Q Consolidated Regional Segment
JAPAN : Sales & Profit increased
EU&US : Sales increased, Profit decreased
(100 million yen) <«Sales» » «Operating Income»
900 -~ 827 (10058|Illt_myen)
800 | Asia 46
129
700 + 642 40 + 39 4
600 F = Europe & America - 9
oo | 304 30 -
400 | . 190 E 9 11 I I
20
300 Japa 29
20T P47 T 10 r 19
100 |
0 0
18/2Q 19/2Q 18/2Q 19/2Q

<Consolidated Regional Segment>
[Japan]

-Sales increased 24.2% to ¥39.4 billion due to an increase in sales
volume of Stamping & Molding Business and TPMS.

+Operating income increased 50.1% to ¥ 2.9 billion due to an increase in
sales volume and cost improvements despite an increase in depreciation
expenses due to strategic investments.

[Europe and Americal

- Sales increased 59.9% to ¥30.4 billion due to the consolidation of
SCHRADER and the acquisition of new products in Stamping & Molding
business.

-Operating income decreased 14.2% to ¥0.9 billion despite an increase in
sales volume, due to an increase in labor costs and expenses related to
the launch of new products, and an increase in capital investment and
amortization of “goodwill” .

[Asia]

-Sales decreased 4.5% to ¥12.9 billion due to a decrease in subsidiaries
in Korea and China.

-Operating income decreased 32.6% to ¥0.4 billion due to a decrease in
sales volume.

10



2-5 Consolidated Total Assets

Current assets decreased Total assets decreased

D Current D Fixed

A21 Asset Asset
(100 milli )
2,100 0! million yen 2,038 2,016
217 A21 196 Cash and time deposits
1,800 - 239 A28 210 Accounts receivable
759 Inventory assets
1,500 186 176 & others
1,200 B Capital investment 101
epreciation/Disposal 2. i
Goodwl P L3 Tangible
900 | E:;:;l:nge :i IXed assets
600 Intangible
Fixed assets
300 ¢ Investments and
other Assets
0

As of Mar.31, 2019 As of Sept.31, 2019

<Consolidated total assets>

- Total assets at the end of the 2Q were ¥ 201.6 billion, a decrease
of ¥ 2.1 billion from the end of the previous fiscal year.

-Fixed assets increased by ¥3.8 billion due to capital investment,
etc., but current assets such as cash and accounts receivable
decreased by ¥6.0 billion.
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2-6 Consolidated Cash Flow
Free cash flow amount to +¥0.8billion
400 (100 million yen) -
Free Cash Flow +¥0.8 billion
Business activities +¥12.1 billion
350 s A - N\ Investing activities . ¥11.2 billion
]
-
500 | I1: M
Fd s
e fE
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50 g | | (a¥17billion) ® S
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<2Q Consolidated Cash Flow>

- Net cash provided by operating activities was ¥12.1 billion and cash
used in investing activities was ¥11.2 billion.

As a result, free cash flow was plus ¥0.8 billion.

- As a result of expenditures of 2.5 billion yen for cash dividends and
other financial activities, the balance of cash at the end of the second
quarter decreased ¥ 2.1 billion to ¥19.3 billion.

- Interest-bearing debt decreased ¥1.7 billion to ¥59.9 billion.

12
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2-7 Returns for Stockholders

Dividend will be the same as last FY

®m Annual Dividend
FY2018 Annual : ¥33 (Mid: ¥14 End: ¥19)
FY2019 Forecast Annual: ¥33 (Mid: ¥16 End: ¥17)

N e —a e e DY S Y R SN
1 €ar-end uvioena — TSI UV I0eNg == UONSONGEE T UVIDENd payout ratd

22.7% 228y _.--9 o
. 19.6% 33 33 02
N - 28 28 T
1 17
‘ "16/3 "11/3 "18/3 "19/3 " 20/3forecast -

<Returns for Stockholders>

-As for dividends, we have positioned return of profits to shareholders as
an important management issue. Based on continuing stable dividends,
we comprehensively judge performance and payout ratio, and pay
dividends on surplus.

-The dividend for the first half was decided to be an ordinary dividend of
¥ 16 as planned initially.

- The year-end dividend will be ¥17, and the full-year dividend will be ¥
33, the same as the previous fiscal year, with a consolidated payout ratio

of 24.9%.
- In the future, we will aim for a dividend payout ratio of 30%.

13
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3. Forecast for FY2019

Caution in handling this document

Future forecasts, including this document, were judged according to the current information. Actual financial
results might be considerably different from the forecast mentioned here depending on the Japanese or
international economic situation, business trends related to our company, and any risk or indefinite factors
involved in fluctuation of exchange rates.
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3-1 Full FY Consolidated Financial Forecast15

Change in full-year forest (Revise sales upward)

[1 million yen]

2019 aES Last forecast rate| Year-on-Year Full FY
2017 2018 (4/25 (Forecast th
Forecast) time) Gain&Loss| %change | Gain&Loss | %change | (Forecast)
2 consscutve tarma
Sales 117,758| 145,030( 155,000] 160,000] 5,000f] 3.2%]| 14,970 10.3%
Profit decreased for
Operating Income| 8,063 10,307 10,000 10,000 Of 0.0%]| A307: A3.0%)| thefirst timein2
. ) Profit dr(?c'r,:::ascd for
Ordinary Income 9,485 11,767 11,000 11,000 Of 0.0%| A767:L6.5%)]| thefirst time in2
1o a
Profit dcc’r’gascd for
Cument Net Income| 7,393 8,730 8,000 8,000 O} 0.0%]| A730 A8.4%)| the first time in2
Lrerm:
e oo 6.8% 7.1% 6.5% 6.3%|20.2% £0.8%
R o E 8.5% 9.3% 8.1% 8.1%] 0.0% A1.2%
R © A 5.4% 5.7% 4.8% 4.9%| 0.1% £0.8%
(Operating Income base)
(yen) (yen) (yen)
Net assets per sharel " 1,508| " 1,590|""1,666|""1,662| YA 4] -0.29%|Y*" 72 4.5%
anarnndred «Sales & Sales Growth Rate » onehundred . QOperating Income & Operating Income Ratio»
1, dgonven 30% billion yen e
1,400 1560 1% ) 100 8.4%
1,200 ks 103%]| 80 e o
1,000 6.9% 10 6%
200 -3.0 0 6.3%
600 . 0% 40 4%
‘_‘00 -10% 20 2%
200 - 3 oe8 1,036 1,177 1,450 1,600 8. 103. 100.0
0 — 0 + . 0%
15 16 17 18 '19(forecast) 15 ‘16 17 18  '19(forecast)
Sales —e— Sales Growth Rate == Operating Income

<Consolidated Financial Forecast>
Sales:

-Net sales are expected to be ¥ 160.0 billion, an increase of ¥ 5.0
billion from the previous announcement, an increase of 10.3%
year-on-year, reflecting an increase of ¥ 4.7 billion from the
forecast in the second quarter.

Profit:

-Each profit remains unchanged from the previously announced
value.

-Operating income decreased 3.0% year on year to ¥10 billion,
ordinary income decreased 6.5% to ¥11.0 billion, net income is
expected to decline 8.4% to ¥8.0 billion.

-Sales and profit in 2nd Half are expected to be the same as
previously announced.

The decrease in profit due to the increase in new start-up costs in
the first half will be recovered by improving labor costs and
expenses.

- Second half exchange rate: 105 yen
- Exchange rate sensitivity : 100 million yen per year per 1 yen



3-2 Full FY Causes of Fluctuation in Sales & Income16

Sales increase, Profit decrease
due to Increase in depreciation

«2019Forecast vs 2018» «2019Forecast vs 2018»
Sales+¥14.9 billion Operating Income/ . ¥0.3 billion
[Sales] (100 million yen) 103 [Operating Income](100 million yen)
g b L) £30 100
105 107.1A 1,600 = Ta
(FHEAZ105A%35F) ﬁ
+201 t4 2
= g8 +47
215
g i . 2
- m = s lal &11 3
o =y g 2 M. g
n39 5 B g I g| 28 H
T ow @ 2 2 5 3 Bl 2s 3
1450 3T © = g & @& B A2 2
. 3 o S 8§ s =T 3 Il = &
o @ ot 5 o & &% B "2 Tce
= g 2 & " & § & 3
SSEa & B 3 7 & 3
38— % = -
2 8 T ©
8 -
2019/Mar. 2020/Mar.  2019/Mar. 2020/Mar.

<Causes of Fluctuation in Sales & Income>
Sales :

-Expected to be ¥160 billion , increased sales for 3 consecutive years
Positive factors:

Sales expansion and sales volume increase as follows

- Increase in ultra high- tensile strength and aluminum products(¥10.5
billion)

- Consolidation impact of SCHRADER (¥ 8 billion)

Negative factors:

- Decrease in sales due to the effects of exchange rates and lower sales
prices.

Operating income

-Expected to decrease ¥ 0.3 billion to ¥ 10 billion

Positive factors:

- Sales expansion and sales increase (¥ 4.7 billion ) , cost improvement
(¥2.1 billion)

Negative factors:

- Including depreciation of goodwill (¥0.5 billion), increase in depreciation
expenses (¥3.0 billion).

- Increase in labor costs (¥1.5 billion), sales price decline (¥1.1 billion),
increase in expenses (¥0.8 billion)

16



3-3 FY19 Consolidated Sales Forecast17

Sales by Business Sales by Region
Others 4 ;00 million yen) (100 million yen)
508 18%
o Stampln J 2\

[Stamping & Molding] Stamping & molding

products for automobiles [Japan] 3 bases in Ogaki, Kyushu, and Tohoku

[Valve] Tire valves, air conditioning valves, TPMS (Europe and America] U.S. France, Belgium

[Others) Information, services [Asia] Taiwan, S. Korea, Thailand, China

<FY19Forecast of Consolidated Business Segment >

Business segment:
-Stamping & Molding Business : ¥ 108.8 billion.

*The valve business : ¥ 50.8 billion.

Segment by region

-Japan : ¥74.5 billion

-Europe and the US : ¥ 56.8 billion
-Asia : ¥28.7 billion
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3-4 Business Segment: Stamping & Molding
Sales increased, Profit decrease
due to increase in depreciation

( 100 million yen ) 0 eratin Income
Sa|eS 6% p 3.6% g 4.3% 3.4%
1,000 | WS [2.4% 3% 359 2:2% 3.4%
1,004 2%
(+172) (e 0%
800 r ( million yen)
832 - 1(10 llion y
| 708
o0 T 40 42.7
an | (+22.3) 37.0
400 |t v (A5.7)
20 F 25.4
Bl 20.4
200 0 LB
0 . i i i , 0 1 1 1 1 J
. - | - 11q (forecast) 15 6 '17  '18 19
15 16 17 18 19 ( (%orecast)

<Business Segment: Stamping & Molding Business >
*FY2019 Forecast

Sales

-Due to increase in ultra high-tensile strength and aluminum products
sales are expected to be ¥108.8 billion(+8.3%YoY).

Operating Income
-Operating income is expected to be ¥3.7 billion (A 13.5%YoY)
-Main Factors:

Increase in sales volume

Cost improvement

Increase in variable costs due to sales increase
Increase in depreciation
Starting-up cost for new products




3-5 Business Segment: Valve

19

Sales and Profit both increased

(100millionyen)  S3les Operating Income
25%
500 k- L2 200/: 19.1% 18.8% 47 30, e
Gesy | 15% N3°/°
+ 0y
400 Y (11?):) illi )
millionyen
(+99) 70 -
i 342 60 -
300 329 326 61.1 61.2 594 600 925
50 - (+0.5) (+2.4)
200 F 40 F
30 +
100 20 F
10 F
O 1 | 1 1 0 )
'15 '16 '17 '18 '19 (forecast) 15 16 17 18 19 (forecasf]

<Valve Business >
‘FY2019 Forecast

Sales
Sales are expected to be ¥50.8 billion(+14.8%YoY)
It is mainly due to increase in SCHRADER ‘s sales (¥8billion)

Operating Income
-Operating income is expected to be ¥6.2 billion (+4.1%YoY)
-Main Factors:

Increase in sales volume including SCHRADER

Increase in goodwill amortization
Decrease in sales price
Foreign exchange loss

19
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3-6 Regional Segment : Japan

Sales is grow, Profit stayed flat

due to depreciation & exchange loss

- Operating Income
( 100 million yen )
y Sales 1% r9.8% 9.3% 8.9% g8.0% 7.7%

700 | 745 0% 7.7
709  (435) %
600 +78) 0%
( 100 million yen )
so0 | 557 277 £h =
50 | 54.6 539 558 D568 57.0
il (+0.9) (+0.1)
40 |
300
30
200 r ol
100 r ol
0 l l ’ ' : 0 L 1 1 L |
'15 '16 17 '18 '1 Q(forecast) '15 '16 17 '18 '19 (forecast)

<Regional segment : Japan>
*FY2019 Forecast

Sales
- Sales in Japan are expected to increase by 5.0% year-on-year to ¥
74.5 billion,

due to an increase in press and resin business.

Operating Income

e Operating income is expected to be ¥ 5.7 billion, the same level as the
previous fiscal year.

*Main Factors:
Increases in sales volume
Cost improvements
Depreciation expenses increased
Sales prices fell
Foreign exchange loss etc.
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3-7 Regional Segment: Europe and America
Sales Increased Due to Business Acquisition and Sales Promotion in Stamping & Molding
Products. Profit Stayed Flat Due to the Increase in Depreciation
(100milion yeny  OAI€S Operating Income
- 10% )
0,
568 5%
500 [ (+125) 0%
( 100 million yen)
25 r
400 | 442
(+152)
20
300 f 19.3 20.0
- 200 15 17.8 (+0.6)
273 (+5.4) \TV-Y/
200 237 13.8
10 115
100 5 L
0 1 1 1 1 J 0 1 1 1 1 J
15 '16 17 18 '19 (forecast) '15 '16 '17 '18 '19 (forecast)

<Regional segment : Europe and America>
*FY2019 Forecast

Sales
-Sales are expected to increase 28.4% year on year to ¥ 56.8 billion.

-In addition to SCHRADER consolidation, in the stamping business,
increased sales due to increased capacity at Tennessee's subsidiary.

Operating Income

- Operating income is expected to be 2 billion yen, the same level as the
previous year.

-Due to an increase in depreciation of “goodwill” and starting-up cost
for new products,

despite cost improvements and an increase in sales volume due to
business acquisitions.

21
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3-8 Regional Segment: Asia
Decreased Due to Foreign Exchange Losses &
an Increase in Depreciation
(100million yen) G lag 155, - Operating Income
300 10% 5.9% 7.7% 6.6%
298 3.5% 2.8%
287 5% /\/‘\'
250 5sy 4D (a19) g% =
237 25 ( 1_00 million yen )
200 221
20 - 23.1
150 | (+15.8)
15 3 R
(24.1)
100
10 F 12.9
20 5 B4 7.2
0 | 1 1 1 ] 0 1 1 1 1 ]
'15 '16 '17 '18 '19 15 '16 '17  '18  '19
(forecast) (forecast)

<Regional Segment : Asia>
*FY2019 Forecast

Sales

-Despite the increase in sales of TPMS products in China, sales are
forecast to decrease 3.9% year on year to ¥ 28.7 billion due to the
impact of automobile production in Taiwan and Korea.

Operating Income

-Operating income is expected to decline 17.7% to ¥ 1.9 billion due to
foreign exchange losses and an increase in depreciation expenses
associated with the start-up of a press business in Thailand.

22
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3-9 Consolidated Capital Investment/Depreciation
Increased depreciation due to strategic capital investment
«Capital Investment» «Depreciation»
( 100 million yen )
( 100 million yen )
250 r 230.0 160 ' 154.7
219.7
208.3
Asia 127.0 .
200 1 33.8 478
166.3 52.0 120 r 23.9
Europe & 99.1
150 31.0 ¢, A.;e;,’f.z 100 39.0
119.8 ' o | 800 841 541 259
“ i 22 7 22.2 12 1 I
60 [ o6
10.0
40 + 74 846
. 1.
. o 863 B2
0 (forecast) 0 ' ! ! —forecast)
'15 '16 '17 '18 '19 '15 '16 '17 '18 '19

<Forecast of Capital Investment and depreciation>

-We have invested over ¥ 20 billion since FY 2017, and plan to invest
¥ 23 billion in FY 2019.

-Depreciation expenses are expected to increase to ¥ 15.4 billion due to
high level capital investment.

-It is to be noted that the depreciation expense, amortization of
"Goodwill" does not include.
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3-10 Main items of Capital Investment

« Capital Investment » (Annual)

( 100 million yen ) « Main Items »
250 r 1o, 2300 N
208.3 : Faiva mValve Business
200 - I B23 51.3 SCHRADER synergy
55.2 USA/China:TPMS Line
150 | S. Korea: Aluminum Die-Casting
Zﬁg}g::g Japan:Forging Equipment
100 ¢ 188.0 1703 ® Stamping &Molding Business
153.4 USA, Thailand, China, Taiwan, Japan
50 r A Large-class press for cold ultra high tensile
USA : Hot Stamping
0 : : and other investment for new products
'17 '18 '19 L )

(forecast)

<Main items of Capital Investment by business>

Valve business

-Investment for synergy with SCHRADER

-Expanding new type of TPMS line in China and North America.
-Expanding the aluminum die-casting business in South Korea.
-Expanding the machines of forging for high-precision forming.

Stamping and Molding business

-Equipment large equipment units corresponding to cold ultra high
tensile in the US ,Thailand, China, Taiwan, and Japan.

-Hot stamp equipment units in the US.




3-11 Individual Financial Results

Sales & Profits are record highs

million yen

End of Sept. 2018 | End of Mar. 2019 | Endof Sept. 2019 (Qurent Term) | Year-on-year rate )
: . : : Cumulative 2Q
(Results) |sales Ratio| (Results) :salesRatio] (Results) :Sales Ratio | Gain&Loss | %change
5 consecutive terms
Sales 38,473} 100.0%| 83,562 100.0%| 45,260 100.0%: 6,787 17.6%| _ increaein ses
Profit increased for the firt
Operating Income 2,370} 6.2% 6,146, 7.4% 2,910 6.4% 539 22.8% mein 2 terms
R ...
Ordinary Income 3,784} 9.8% 7,871 9.4% 4,633] 10.2% 849 22.4%| 2consecutiveterms
2Q (Current term) Poe ?
2,869 7.5% 5,895 7.1% 31550 7.8% 680; 23.7% goeecutive terps
Net Income Record High
Quarterly net income per share 47.26 yen— 97.06 (yen)™ 58.36 (yen)— 11.10 (yen)— -
«Sales and Sales Growth Rate » «Operating Income and Operating Income Ratio »
(100 million yen)
(100 million yen)
1,200 16.5% 80 , 8:5% 8.1% 8.1% 7.4%

o
sal wth rat .49 —
ales growth rate 8.4% Operating income ratio
1,000 1.7% 58
0 53
6

61
835 6 53
800 717
631 661
600 40 1 Khe 28d
2 half
400 alf 452 29
A 384 20 23 24 25 23
200 30 319 t
£ half
half 0

16/3 17/3 18/3 19/3 19/9 ‘16/3 ‘17/3 ‘18/3 19/3 ‘19/9

<Reference: 2Q Individual Financial Results>
Sales

Sales increased 17.6% year on year to ¥ 45.2 billion due to
increased sales of press / resin and TPMS products.

Profit

Operating income was ¥ 2.9 billion, Ordinary income was ¥ 4.6
billion, and net income was ¥ 3.5 billion.
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4. New Mid-Term Management Plan
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Future forecasts, including this document, were judged according to the current information. Actual financial
results might be considerably different from the forecast mentioned here depending on the Japanese or
international economic situation, business trends related to our company, and any risk or indefinite factors
involved in fluctuation of exchange rates.
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4-1 New Mid-Term Plan “OCEAN-22""

Focusing on making the foundation for the next leap

2018 Results 2022 Target

Consolidated Sales e e ‘ Consolidated Sales e (Operating Income)

145pillion 7.1% 5.7% 175billion 7% level 6% level

(billionyen)

180 ¥175 billion
¥160 billion
150 ¥145billion
Ov 50.8
Over 44.2 Se:Sr
100 seas 53%
%

ot Foreca=

<Mid-term Management Plan “OCEAN-22">

We formulated “OCEAN-20,” our mid-term management plan that serves
as a concrete action plan for our long-term vision “PACIFIC GLOCAL
VISION 2020,” and have promoted the plan so far.

FY2022 Targets
Consolidated sales : 175.0 billion yen

Consolidated operating income : 7% level
ROA (operating income) : 6% level

For the next leap forward, we will solidify our foundation for
manufacturing by improve safety, quality and productivity, improve costs
and reduce fixed costs, and strengthen manufacturing and human
resources.
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4-2 External Environment “

A Major Revolution once-in-a-century

[Strengthening regulation] [ Industry Trends] [Social

-Safety Regulations -Market Expansion in Emerging Countries demand]
-Environmental Regulations -Entry of Different Industries o ) ‘ESG
-Technology Diversification -Revolution in Manufacturing .SDGs

nhance Safety, Environmentai, and Comfort Performance

Weight
CASE MaaS Reduction
Connected Shared -Make full use of iron Mobility
-NV Ability E
Autonomous Electric “Multi Material Society

—  OurPolicy '
Technology Development & Base Preparation

To Meet Industrial Trends/Customer Needs

<The environment surrounding our company>

In the automobile industry, weight reduction of “CASE” and “MaaS” is the
key to competition between companies.

In addition to strengthening regulations such as safety regulations and
environmental regulations, social issues such as “SDGs” and efforts for
“ESG management” are also required.

We will continue to develop technologies for improving safety
performance, environmental performance, and comfort performance by
utilizing our core technologies to meet customer needs and social
demands, including weight reduction.
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4-3 Development of Light-Weight Stamping Products’

Introduced Ultra High-tensile Automobile Frame Components in

Pursuits of Environment/Safety

®m Expanded adoption to products with
complicated shape
-We have more ultra-high tensilized products

with complicated shape through R&D for
methods .

Front Pillar Lower
was adopted to Corolla sports

Front Pillar Upper
(Hot Stamping)
ﬁ [
Front Pillar Lower m B
¥ (Cold press 1180Mpaclass) 2017 208 2019 2020
Sales trend of ultra-high-

T g
g

®m Our Preparation Status of Ultra-high Tensile tensile products
Production Equipment

-Expanded opportunity

Japan uU.s. China Thailand Taiwan t . der b
Ogaki | Kyushu |Kurihara| Ohio [Tennessee| Tianjin | Rayong |Taichung| O MEC€IVE Order by

Cold Large-class Press | @ Y O o ® ® ° ° preparing D.FOdUFtiOI’\
Hot Stamping ) ° equipmentin a timely

®:Deployed O:Deploying Manner

<Development of Light-weight Stamping Products>

-Our stamping products have deepened our technology to meet the need
for weight reduction and collision safety improvement indispensable for
next-generation automobiles.

-In particular, we are sticking to the cold press method, establishing
technology to mold ultra high tensile materials, and adoption of 1180Mpa
steel materials is expanding. We have developed the molding technology
for 1180MPa material, that had been difficult to elaborate complex forms
with cold stamp method for a long time, and we realized mass
production of the front pillar lower for the first time in the world.

-In addition, we are making technologies in hand for hot stamps that
mold steel materials by heating them at high temperatures. For products
difficult to mold with cold press method, we suggest hot stamps to meet
our customers’ needs.

-Along with expanding adoption of ultra-high tensile material, we will
deploy large-class stamping machines locally and globally, and prepare
for supplying system sequentially.
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30
4-4 Development of a Method for Aluminum Weight-saving

Contributed to Weight Reduction by Expanding the Use of Aluminum
Stamping Products

]

m New Method for Weight Reduction (FSW)

-We have reduced weight and cost
by stamping and molding aluminum
materials of different sheet thickness

after weldina
arter weiding

Friction Stir Stamping & Molding  Designated as “Green Asia
: s o _uP International Strategic
Welding (FSW) | Comprehensive Special Zone” by
Fukuoka Prefecture with the
introduction of aluminum

m Weight reduction by replacing iron with aluminum production facilities
+Mass production of door frames with aluminum FSW, adopted for Lexus UX

Sales trend of Aluminum
Stamping Products

<Development of a Method for Aluminum Weight-saving>

-We have been developing our various welding techniques for aluminum
material. Friction stir welding (FSW) has been highly evaluated by
customers because it has improved material yield, reduced costs, and

reduced weight.

-The Lexus UX released last year has adopted an aluminum frame using
FSW for the door frame that requires high accuracy.

-In the future, our aluminum processing technology is expected to be
adopted to many automobile components.
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4-5 Offering Comfortable, High Environmental Performance 31

Plastic Molding Products

New materials and new methods improved function and weight reduction

® Further Evolution of Resin film and
Decorating Technology
-Weight reduction and recyclability (material

&
recycling) realized by resin film decoration ‘u

technoloav instead of nlatina
technology Instead of plating

T Wheel center ornament =
-Expansion of adoption at overseas bases using film decoration
technology A |

including Thailand Thailand VA Award

® Improvement of Soundproofing/ Vibration Isolation
by Improving NV Performance

-Urethane foam products by improving NV performance (3%)
-Countermeasures for EV motor noise and European noise

regulations

(3%) NV performance: Reducing Noise Vibration All urethane Engine cover

<Offering Comfortable, High Environmental Performance Plastic
Molding Products>

-Our resin film decoration technology has been highly evaluated by
customers, including cost competitiveness, as an environmentally friendly
technology that replaces plating, realizing weight reduction and improved
recyclability.

-Overseas bases are also expanding sales, and the Thai base won the
“VA Award” for the center ornament for aluminum wheels.

-We will continue to develop decorative variations to meet diverse needs
in the future.

-We provide soundproof and vibration-proof products such as all-
urethane engine covers and insulators for engines.

-In the future, the need for noise reduction and comfort is expected to
increase due to the insulation of motor noise through EVs and the
strengthening of regulations on outside noise. We will further improve
performance by promoting urethane foam material development and
production technology development.
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4-6 Diversified Technologiesin Forge Stamping and DC Business’”’

Forge Stamping:

Composite Technology to Increase Strength and Reduce Weight
-Realized “Strengthening strength” and “weight saving”

by plate forging technology that combines sheet metal

forming and cold forging

o ne-way Clut h
-Expanded to adopt to new transmission n Plate Eor PH
components, etc. !
] ) ) Molding of
-Established production system in Japan and USA Tooth-Mold

-Built an integrated manufacturing system
for compressor parts for car air conditioners

-Expanded items to electric compressor parts and

electric power steering parts

Compressor components for car air conditioners

<Diversified Technologies in Forge Stamping and DC Business >

-Forge Stamping Business offers thin, lightweight products by using plate
forming technology combining sheet metal forming productivity and high
precision cold forging.

-The products are used in new transmission parts, etc., and expanding
the range of use.

-We will continue to promote sales expansion to win orders for EV and
HV parts.

-At the South Korea subsidiary, we have established an integrated
production line that spans from die casting to cutting processing to meet
our customers’ needs and our quality is highly evaluated by our
customers.

-We will expand the number of order items and offer products of high
quality, such as electric compressors, components for electric power
steering, etc.
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4-7 Our Stamping & Molding Products Adopted on New Cars =

New Technologies & New Methods Utilized
/ O™ [Stamping] [ Stamping ]
y i1\ Exclusive for Hybrid Parts made by

Battery Case Ultra-high tensile Material

Cold Press Technology
Hot Stamp Technology

Aii Urethane
Engine Cover

Friction Stir Welding(FSW)
Aluminum Parts

‘ 8-speed AT Hub
For Gasoline Car

<Our Stamping & Molding Products Adopted on New Cars (New
RAV4) >

-Our technologies and products have been adopted to new RAV4:

reduced weight stamping products such as ultra-high tensile and
aluminum components, all-urethane engine cover, improved NV
performance, forge stamping products with sheet forging technology
etc.

-Our technology and products will continue to be adopted to new cars
globally.
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4-8 Expanding TPMS Products that Contribute to Safety and the'
Environment

Development of New Products and Increased Capacity in China

m Evolution of TPMS

-Minimized transmitter size and weight

(TPMS : Tire Pressure
Monitoring System)

2017 2018 2019 2020

TPMS TypeE TPMS Sales Volume Forecast

-Valve parts are detachable and exchangeable

m | egislated in China
+100% adoption in new cars from Jan 2019

-100% adoption in existing cars from Jan 2020
m Legislation trends in each region

Region Start of Legislation

N.America Oct.2005

- Established production system for the new type \’J Europe Nov.2012

m Supply of products for motorcycles mT(-)Ft)gdriyﬂc)lres %r.K'orea JNan'zgéf4
aiwan ov.

-Developed and mass produced TPMS for large motorcycles -
domestic and overseas customers. Russia Jan.2016
GCC 2017 Model

m Development of products for aftermarket chi Jan.2019
-Promoted development targeted to aftermarket in ina an. :
N. America Japan Undecided

m Construction of production system
in Japan, the U.S., and China

<Expansion of TPMS (Tire Pressure Monitoring System) Products
that Contribute to Safety and the Environment>

-We have been mass producing TPMS transmitters since 1999. One of

our strengths as the only manufacturer of transmitters in Japan is our

ability to offer high quality products in an integrated production system
that spans from design and R&D to full production.

-E-type TPMS, having started mass production last year, achieved
becoming small and light-weight.

-In order to respond to the trend of legal regulations in China and other
countries around the world, we are building a production system. Our
supply system for TPMS type-E has been established in Japan, the US
and China.

-We are preparing many different types of TPMS. As part of that, we
have developed, mass produced and sold motorcycles to
domestic/overseas customers.

-We are promoting the development of versatile aftermarket products
with the North American market as the main target.

-We will continue to develop and propose high value-added products that
meet diversifying needs.
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4-9 Working For Synergy in Valve Business

Incorporating each other's advantages and Creating Synergy Effect

m We've Established a System for Aim to be a World’s Top Valve
Production and Sales in World’s 4 Regions Manufacturer as SCHRADER PACIFIC
+Acquired SCHRADER’s valve business in Aug.

2018 Production Development

.Unify SCHRADER brand and PACIFIC brand and S""’””"@“'{”“" R

refine our business S oo R DS Ea Gy

-Aim to be the world’s best in Japan, the U.S,,

Europe and Asia I’SGHBA%'B PACIFIC
vanced Valves

m Strengthen competitiveness in sales and technology development

-Market : Expand sales to new markets and new customers

Compiementary system for product iineup
[KAIZEN Activity)

- Technology : New product development,
Product technology sharing,
Method development utilizing
unique technology,
Standardization of parts,
Cost reduction

<Working For Synergy in Valve Business>

-We acquired SCHRADER valve business in August 2018 in order to
secure growth and cost competitiveness of “valve business” that is our
founding enterprise.

-This realized our production and sales system in the world’s 4 regions:
Japan, the U.S., Europe and Asia. We have secured our leading position
in the valve industry by integrating the PACIFIC brand and the
SCHRADER brand.

-We have started activities to create synergy right after the business
acquisition.

-On the sales side, we will expand sales to new markets and new
customers, and build a system to complement the product lineup.

-On a technical side, we will promote developing our new products and
cost reduction by sharing our technologies and extending our strength.
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4-10 Our Valves For Various Purpose532

Promote development and sales expansion utilizing
the Group's technical capabilities and sales channels

Valves for Aircrafts

IR

Industrial Valves

Hot Gas Engine Fuel valves for Car Air-

Change-  pressure Valve Conditioners
ovey valve

Tire Valves

<Our Valve Products for Various Purposes>

As an professional valve manufacturer, we have met customer needs in
various areas, developed and delivered various valve products.

The acquisition of SCHRADER valve business enabled us to offer various
products; valves for fuel system, valves for aircrafts, and industrial valves
were added to our product lineup, in addition to conventional valves.

In the future, we will utilize the newly acquired bases and customer sales

network to capture a wide range of needs and further expand the valve
business.
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4-11 Mid-term Plan “OCEAN-22”

Promoting manufacturing and human resource

developme ' DW

» Secure profitability and improve corporate value
» Strengthen governance and mitigate risks
» Enhance business through ESG management

| » Realize development and technology innovations
I nnovatl 7 P Innovate production technologies making use of Al and IoT
P> Create highly efficient production lines through manufacturing reforms

P Realize GLOCAL management toward achievement of SDGs
P Promote diversity and develop next-generation human resources

P> Foster a corporate culture where employees can take on challenges

<Mid-term Management Plan “OCEAN-22">
Key initiatives to achieve OCEAN-22

- The first is “Trust”. First, we will solidify the costs, create costs that are
the essence of corporate value, increase profitability, and promote ESG
management.

- The second is “Innovation”, which uses innovation in development and
technology and AI / IoT to promote manufacturing reform.

- The third is “Challenge”, aiming for sustainable management by
fostering next-generation human resources and fostering a corporate
culture that can be challenged.
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4-12 Value Creation Model

Contributing to enriching lifestyles and the environment through manufacturing

Business model Brand Slogan

Social issues
B e T Opportunty Passion in Creating Tomorrow
Depletion of energy resources vt tvning omrgg scomstes
emm—— | ) T PACIFIC GLOCAL VISION
wOber heen A
Intemal::!“demmal ::,,,__-:,:_',::,,,:"",_,_ dosostn ol S M Desired corporate image

Financial
capita

Manufactured
capital Stamping and

molding business
Intellectual
capital
New business

Human
capital

Social and Valve business
Lationship
capital

05D
SUSTAINABLE

Natural 5 FY2022 Targets DEVELOPMENT GOALS

capital ey s

175.0umcere BEERaGE
7 O [ [& S
e RolE[E[F TR

setween 02 0% s 6.9%

ntribut

Refer to CSR N PACIFIC VALUES: “Dreams and Challenges” and “Trust and Respect”
report
Page 11

<Value Creation Model>

- In light of social issues and internal and external business
environments, we will promote the medium-term management plan
“OCEAN-22" as a step to promote “PACIFIC GLOCAL VISION”, and we
will work on SDGs .

-As the foundation of our efforts, we will use “PACIFIC VALUES”, which is

a common value of the Group, and we will contribute to the next
generation technology and mobility society through “Manufacturing”.
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4-13 Brand Slogan

Passion in Creating Tomorrow

Daonifin Texdrrctrinl davalaco svansr harcssnaccas ot
LI aclliiv 1ausuial uc \‘CIUPD LICTW UUDILITODOD, 11I0W
new products that add to safety, environmental and comfortability performance,
i which way we aspire to realize sustainable growth as a company
that 1s worthy of trust and meets the expectations of our society.
Ay averaccins of thic agniratinn 1o At1r oy Reae d Qlasaes
All CAPICDblU 1 U1 U1 abyuauuu IS5 vul 11w piailu OIUEGII.
In preparation for an upcoming mobility society,
we will develop into a manufacturer capable of offering a prosperous,
safe and secure future and help to achieve a sustainable society.

Toward this ambition, Pacific Industrial will create the future with passion.

<Brand Slogan>

We formulated a new Brand Slogan to share the company's direction with
shareholders.

“Passion in Creating Tomorrow.”
In preparation for a mobility society, we aim to become indispensable

for society and aspire to create a future society with passion.
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